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Raymond James to unite UK wealth business under one
brand

* The Raymond James brand will act as a platform for growth in the UK

* Wealth management operations will come together under one brand, built on the power of
personal management

* Charles Stanley Direct, the firm’s retail investment platform, will continue to operate under
its current brand

18 June 2026 — Raymond James Wealth Management today announces that it will unite its wealth
management business in the UK under a single brand: Raymond James. This will create a stronger
platform for growth to support the long-term ambition of becoming one of the top five wealth
management firms in the UK.

The move reflects the progress made since the acquisition of Charles Stanley in January 2022 and
marks the next stage in coming together as one firm in the UK. Aligning under a single brand
provides greater clarity for wealth managers and clients, bringing together people, expertise and
culture under a shared identity.

Today, Raymond James oversees £49.4 billion of client assets and works with around 230 wealth
managers across the UK.

As the business comes together under one brand, it will continue to be shaped by a belief in the
power of personal; that the strongest outcomes come from long-term relationships built on trust,
understanding and care. This principle underpins how wealth managers work with clients and will
remain central to the firm’s approach.

The combined business will reflect a shared set of values: putting clients first, acting with integrity
and taking a long-term view. It brings together more than 230 years of UK heritage, drawing on the
trusted, client-focused approach long associated with Charles Stanley alongside Raymond James’
established presence in the UK.

A core part of the proposition is independence and choice. Raymond James supports wealth
managers across all the firm’s affiliation models - employed, independent and platform-only. This
flexibility allows wealth managers to build their businesses in a way that suits them, while being
united by common values and standards.

For clients, this means management that is genuinely personal. Wealth managers will continue to
take the time to understand each client’s individual circumstances, goals and preferences, offering
solutions ranging from bespoke portfolios to model solutions where appropriate, supported by
integrated financial planning.

The move to a single brand also respects the longstanding client-first heritage that has shaped the
UK business over many years. That legacy remains firmly embedded in how the firm operates today,
while the Raymond James brand provides a clear and confident platform for the future.
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The transition to the Raymond James brand will be phased. Following a period of engagement with
wealth managers and clients, the firm expects clients to begin seeing a refreshed look and feel
across communications and materials from late 2026 and into 2027. Importantly, this change does
not affect existing relationships with wealth managers, and there are no changes to the Charles
Stanley Direct brand or the services it provides.

The UK business remains closely connected to Raymond James’ parent company in the US, providing
long-term financial strength and stability. This backing supports continued investment in people,
expertise and client service, reinforcing confidence in the firm’s long-term commitment to the UK.

Kim Jenson, CEO of Raymond James Wealth Management, said:

“I’'m proud to announce our intention to come together under one brand, united around a shared
purpose and a stronger proposition for our clients.

What we do can transform lives and reshape futures. But it always comes down to a human
connection: the individual with an ambition, and the expert who helps make it real.

That belief sits at the core of the Raymond James approach and will continue to guide us as we bring
the business together. This is a significant milestone, reflecting our ambition - to become the wealth

manager of choice for both wealth managers and clients.”
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Notes to the Editors

About Raymond James Wealth Management (RIWM)

Raymond James, Charles Stanley and Charles Stanley Direct are trading names of Raymond James
Wealth Management Limited.

Raymond James Wealth Management Limited (formerly Charles Stanley & Co. Limited) and Raymond
James Investment Services Limited have been brought together to form a single UK business
operating under Raymond James Wealth Management. This combined business brings together the
experience and expertise of both firms within one UK company and continues their long-standing
commitment to providing high quality client service.

Assets under management and administration (AUMA) of RIWM stands at £49.4bn*. RIWM is part
of the wider Raymond James Group - a US-based international financial services powerhouse with
over $1.7 trillion assets under management.
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Raymond James Wealth Management Limited is a member of the London Stock Exchange and is
authorised and regulated by the Financial Conduct Authority. Registered in England and Wales No.
1903304. Registered office: Ropemaker Place, 25 Ropemaker St, London EC2Y 9LY.

*as at 31 March 2026



